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A YEAR TO REMEMBER

2025 STATS 

35+
FLOATS

4,500+
PARADE VISITORS

5,700+
VISITORS

150
REGISTERED CARS

15,900
VISITORS

100+
FLOATS

130
TREES DECORATED

4,200+
VISITORS

3,500+ 70+
Expo VISITORS artists

22
NEW AOTC SCULPTURES

2,300
AVERAGE WEEKLY VISITORS

110  17
VENDORS FARMERS

3,900+
Trick-or-

Treaters

EVENT 
Snapshot

In 2025 we raised $104,000 in sponsorships to cover event
production costs! Sponsors ensure the events are produced

at the highest level, and remain free to the public.

  SOCIAL MEDIA ENGAGEMENT

FACEBOOK         DOWNTOWNGJ     GJCREATES

FOLLOWER GROWTH        +3%                 +12%   

35 - 44 YEAR OLDS           29%                  34%

AUDIENCE SHARE    

MOST POPULAR POST       72.1 K              14.6 K

IN VIEWS

INSTAGRAM         DOWNTOWNGJ     GJCREATES

TOTAL FOLLOWERS          13,800              2,949   

35 - 44 YEAR OLDS            32%                  36%

AUDIENCE SHARE    

MOST POPULAR POST       63.1 K              21.6 K

IN VIEWS

YEAR 2025

AVERAGE DOWNTOWN VISITOR

DWELL TIME  146 MINUTES

ANNUAL VISITS 5 TIMES A YEAR 

HOUSEHOLD INCOME $79,692    

BUSIEST HOUR  6 P.M. 

2025 DOWNTOWN BUSINESS CORRIDOR, PLACER.AI



Between major redevelopments and facade improvements, there is 
a lot of improvement happening downtown.

The Grand Junction Union Depot is a landmark railroad station built in 1906 for the 
Denver & Rio Grande Western Railroad and designed in the Italian Renaissance style by 
Chicago architect Henry J. Schlacks. At the time of its opening it was regarded as one of 
the most impressive railroad depots west of the Rockies and became a central gateway 
for passengers and freight that helped fuel the growth of the Grand Valley. 

As part of the rehabilitation initiative, the project was awarded a $250,000 grant from 
Colorado’s State Historical Fund to support the next phase of work, marking a major 
funding milestone toward restoration and construction planning.  In addition to being 
the applicant for the grant the DDA also provided an additional $250,000 match. 

This redevelopment is a partnership with Revolution Investments, LLC and The 
Friends of the Depot.

The DDA awarded $56,369 in facade grants to eight different 
downtown properties!

These grant dollars helped leverage around $300,000 of additional investment Down-
town. The DDA also awarded $50,000 towards the second Moody's location to help 
with code related costs via our Building Activation Grant.  This leveraged an additional 
$500,000 of private investment to revitalize this long vacant building at 6th Street and 
Colorado Avenue.

JUNCTION APARTMENTS OPEN 
Leasing began in 2025 for The Junction, the 
first new large-scale residential develop-
ment in downtown Grand Junction focused 
on expanding housing options in the heart 
of the city. The project consists of a four-sto-
ry, approximately 200,000-square-foot 
multifamily building offering a mix of studio, 
one- and two-bedroom apartments. Key 
Partnerships: Richmark Development, City 
of Grand Junction. 

THE TERMINAL UPDATE
The Terminal Project continues to advance 
through key pre-construction milestones. 
The development team has finalized sche-
matic design and design development, with 
construction documents underway to 
support permitting and early site work. This 
$47 million dollar project will be home to 
the Western Slope's largest Space to Create 
Project, featuring 107 workforce housing 
units, an innovative food hall and approxi-
mately 7,000 square feet of space for 
creatives including artist studios and com-
munity space. This dynamic project is a 
partnership with the GJDDA, Headwaters 
Housing, the State of Colorado, the City of 
Grand Junction, the Boettcher Foundation 
and Western Colorado Community Founda-
tion. Key Partnerships: Headwaters 
Housing, the State of Colorado, the City 
of Grand Junction, the Boettcher Founda-
tion and Western Colorado Community 
Foundation.

HILLTOP OPENS 
Hilltop has completed its planned move to 
Downtown Grand Junction, taking over the 
former Wells Fargo building at 359 Main 
Street. The organization purchased the 
iconic property after the bank closed its 
offices and began extensive interior renova-
tions to create a centralized, accessible 
space for community services. Hilltop’s 
relocation and downtown presence under-
score its commitment to visibility, accessibil-
ity, and community connection as it enters 
the next phase of serving tens of thousands 
of residents across the region.

Annual Recap

A YEAR TO REMEMBER

DOWNTOWN DEVELOPMENT

DOWNTOWN CREATIVITY

BUILDING ON MOMENTUM

DOWNTOWN continues
to IMPROVE

SUPPORTING DOWNTOWN

DDA Grants 



A YEAR TO REMEMBER

DOWNTOWN DEVELOPMENT

Downtown held numerous meetings and workshops with 
Downtown Stakeholders aimed at identifying strategic 
improvements that increase safety, functionality and better 
showcase Downtown as a hub of commerce, culture and 
activation.  The first project will be completed in spring 2026 
and will focus on the former splash pad location, which has 
essentially been deactivated for a decade.  The new space will 
include kids play features for a range of ages, better shade 
and new seating opportunities.

SPRING 2026

MAIN STREET 
IMPROVEMENTS

This is a perspective rendering of the Terminal building at the 
intersection of 5th Street and Ute Avenue. Demolition of the 
current site is expected later this year. Once the project is 
complete it will feature enhanced connectivity to Colorado 
Avenue and Main Street. The building includes 107 workforce 
housing units, an innovative food hall, and approximately 
7,000 square feet of space for creatives including artist studios 
and community space.  

SUMMER 2026

THE TERMINAL
DOWNTOWN

This image is an artist rendering of the view from the Dispatch 
Bar Upstairs, looking down on Henry & Co.’s Dining Room and 
Public Social Lounge. The building exterior and interior 
restoration will keep the depot’s historic character in place, 
while modernizing the facility. When the GJ Union Depot is 
fully reopen it will feature the Henry & Co. restaurant, the 
Dispatch cocktail lounge, a Boxcar Supply retail shop, 
community space, and the Amtrak passenger facilities for the  
California Zephyr. 

ONGOING IMPROVEMENTS

GJ UNION 
Depot



Last year downtown produced seven signature events this year including the Parade 
of Lights, Spooktacular, Downtown Car Show, and Market on Main.     

These events continue to be a big draw for downtown. Last year approximately 65,000 
people visited downtown specifically to attend one of our events. The event impact 
goes well beyond attendance numbers. Using the Placer.ai software platform we are 
able to better understand who visits downtown.  

Did you know the average person spends 146 minutes downtown during their visit? This 
means they are likely doing multiple things like shopping and dining out when they visit. 
The mix of retail shops, restaurants, coffee shops, breweries, and venues continue to be 
a great attractor for locals and visitors. 

JUNCTION APARTMENT PACKETS 
To celebrate the Junction Apartments 
opening we created downtown welcome 
packets for all new residents. Key Partner-
ships: Junction Apartments. 

CMU 100 BLOCK PARTY
We helped celebrate the CMU 100 with a 
homecoming block party. This was also the 
first trial of a festival permit, which allowed 
downtown businesses to sell alcohol for the 
event. Key Partnerships: Colorado Mesa 
University.

HOLIDAY SPIRIT
The Spirit of Christmas was one of the 
biggest yet and featured live music, live 
reindeer, an arts market, and plenty of 
businesses staying open late. Window 
painting and the window decorating compe-
tition also help create a festive atmosphere 
during the holidays. Key Partnerships: 
Zephyr of Grand Junction, The Hog and 
the Hen, and Triple Play Records.

PARTNERSHIP WITH GJ PARKS 
The downtown holiday light display featured 
over 375,000 bulbs! Parks also planted 
17,309 plants in the spring! Key Partner-
ships: Grand Junction Parks and Rec

600 BLOCK PARTY Working with business-
es on the 600 block we allowed them to 
take over and program part of the Market 
on Main. Key Partnerships: Rooted Valley 
Hair Salon. 

MARKETING CO-OP The billboard co-op 
and KREX TV co-op programs helped more 
BID businesses get local market ad buys. 
Key Partnerships: KREX, CWOA.  

SIDEWALK SALE Following the lead of 
Pollux we helped promote a downtown 
wide sidewalk sale. Key Partnerships: 
Pollux Clothing Company 
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A YEAR TO REMEMBER

BUSINESS IMPROVEMENT

HIGHLIGHTS

SUPPORTING THE BUSINESS IMPROVEMENT DISTRICT 

More than
DOWNTOWN EVENTS

SALES TAX NUMBERS UP

Overall City of Grand Junction sales tax numbers are up about 
3% for 2025. Downtown is growing faster than the rest of 
Grand Junction and showed the strongest growth in 2025.

CITY SALES TAX +3%

DOWNTOWN SALES TAX +5.5%

2025 FIGURES, CITY OF GRAND JUNCTION



In 2025 GJ Creates celebrated several milestones. We hosted the Colorado Creative 
Industries annual summit, celebrated the 10 anniversary of the Downtown Art Fest, 
and launched new programming designed to engage with the local arts community!    

Our most iconic program Art on the Corner added 22 new sculptures to the temporary 
collection during Art Fest. We also continued the tradition of Urban Fibers, a temporary 
fiber installation on select AOTC pieces.

Through the downtown development authorities grant program, we also help support  
events like Downtown Porchella, the Punk Rock Flea Market, and Colorado West Pride. 
New murals installations also went up, including a large mural on the Rockslide Brewery 
by local artist Brett Arnold.

We also brought new partners into the mix like the Grand Junction Business Incubator, 
GJ Union Depot, and State of Colorado to support multiple efforts.          

Combined with the impact of local venues like the Avalon Theatre, AMP at Las Colonias, 
and the Mesa Theater, arts and culture remains an impactful part of the downtown 
economy and vibrancy of the downtown district.  

Looking forward to 2026, three new arts space are coming online 
or starting construction in Downtown Grand Junction. 

West Winds Gallery at 504 Main Street is set to open March 2026 and the Grand Valley 
Creative Alliance ARTery project at 539 Colorado Avenue will open later in 2026. Check 
out the DDA recap for information about the Terminal project! 

HOST CITY FOR THE CCI SUMMIT 
The annual Colorado Creative Industries 
summit brought 400 artists, funders, and 
officials to downtown for this three-day 
event. Key Partnerships: Melrose Spirit 
Co., Working Artist Gallery, and Enjoy Ink. 

WESTBOUND ART BY TRAIN
An experimental artist in residency program 
connecting artists across the state via 
Amtrak. Key Partnerships: GJ Union 
Depot, Colorado Creative Industries.

THIS IS NOT A PHONE PROJECT
Collaborative S.T.E.A.M. project with the GJ 
Makerspace. Reprogrammed a payphone to 
play local music. Key Partnerships: GJ 
Makerspace, GJ Business Incubator, Trail 
Life Brewing.

TEEN FILM INTERNSHIP
Partnership with the Film Exposure Program 
to introduce film making to teens. Key 
Partnerships: Bin 707, Pronto Bronto, Film 
Exposure Program. 

WALKING TOURS We curated multiple 
tours, including tours for the GJ Parks and 
Rec Chocolate Walk, Boettcher Foundation, 
and Colorado Creative Industries. Key 
Partnerships: Enstrom Candies. 

DOWNTOWN ART FEST The 10th annual 
event featured performers, an arts market, 
Porchella, and new sculpture installs. Key 
Partnerships: Alpine Bank, Colorado 
Public Radio. 

ARTIST MARKETS We supported multiple 
markets downtown including the Spirit of 
Christmas market. Key Partnerships: 
Uncanny Valley, Ramblebine Brewing Co. 

GRANTS Granted money to local artists to 
pursue their creative ideas. Key Partner-
ships: Rockslide Brewing Co., Lowell 
School, and Aesthetic Collective 

ARTIST COMMISSIONS Market totes, CCI 
logo design, Art Fest Poster, and more. 
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A YEAR TO REMEMBER

GJ CREATES

DOWNTOWN CREATIVITY

BUILDING ON OUR CREATIVE HERITAGE

Art on the corner 
and much more! 

NEW VENUES INCOMING

ART SPACES COMING 



Social Media
Share your special promotions, 

sign up for a feature our social media. 

We’re Here to Help 
Your Business Succeed

Marketing Promotion 
Join the our radio show or buy 
into a co-op program and let 

Downtown amplify your message.  

Downtown Events
Promote your events in

downtown kiosks or on our
website.

Connect with Fellow 
Businesses

 at networking events

Downtown Data 
Information

Gain access to event 
insights and data

Join GJ Creates 
Creative District 

Host art programming and 
murals to drive traffic to 

your business

Accept Downtown 
Gift Cards

Get Involved! 
Reach out to see ways you 

can participate

DOWNTOWN BUSINESS BENEFITS

DAVE GOE

Community Engagement Manager

dave@downtowngj.org

BRANDON STAM LIBBY OLSON, CHAIR
GROWL Agency

GARRETT PORTRA, VICE CHAIR
Carlson Vineyards

DUSTIN ANZURES
GJ Union Depot

STEVEN BOYD
Suehiro Japanese Restaurant

COLE HANSON
Gear Junction

KARLI HYLAND
Main Street Management GJ

AFTON NEAL
Annelise Bridal Boutique

FAITH RODRIGUEZ
COPMOBA

BEN VAN DYKE
City Council Representative

Minutes and meeting schedule available
downtowngj.org

Executive Director

brandon@downtowngj.org

VONDA BAUER
Administrative Specialist

vonda@downtowngj.org

JED WILLIS

Event Coordinator

jed@downtowngj.org

SARAH DISHONG

Project Coordinator

sarah@downtowngj.org

OUR TEAM DDA / BID BOARD MEMBERS

Facade Grant. The Facade Grant offers two tiers of 
funding. Tier 1 is up to $10,000 in standard facade 
improvements. Tier 2 is up to $30,000 for larger-scale 
projects. 

Building Activation Grant. This grant funds renova-
tions and code-related costs to add commercial and 
residential uses within downtown Grand Junction, 
aiming to increase property value and commercial 
activity. Maximum award is $100,000.

Catalyst Program. This grant helps facilitate improve-
ments in the District that align with the Downtown 
Plan of Development goals. Award amounts vary and 
are approved by the DDA board.  

Mural Grant Program. Local artist, arts groups, or 
nonprofit organizations, can collaborate with a down-
town business owner to install murals downtown. Up 
to $1,000 in matching funds is available for projects 
in the Downtown GJ district boundaries.

Building Improvement
Incentives for Downtown

TAKE ADVANTAGE OF THIS SUCCESSFUL PROGRAM

Downtown Gift Cards

DOWNTOWN GRANT PROGRAMS

Downtown Gift Card sales continue to grow year after year. 2025 was our 
most successful year yet, as we sold over $164,000 worth of gift cards! 
Message Vonda to get set up to accept gift cards or let her know if 
your point of sale system has recently changed.  

2744
cards sold

$164,511
Amount sold

$82,413
Amount sold in December


