
 

 

1. Brand Recognition 

a. Logo Usage 

• All printed and digital materials related to the project funded by the DDA must display 

the Downtown GJ logo. 

• Logos must be used in accordance with brand guidelines (available at 

dave@downtowngj.org). 

• The Downtown GJ logo must be displayed alongside any other partner logos, with equal 

or greater prominence. 

b. Attribution Statement 

• Use the following statement in written materials: 

“This project was made possible with support from the Grand Junction Downtown 

Development Authority.” 

 

2. Public Announcement & Promotion 

a. Social Media 

• Tag and mention Downtown Grand Junction in at least one post related to the funded 

project on social platforms (Facebook, Instagram, LinkedIn, etc.). 

• Use approved hashtags such as #DowntownGJ, #GJDDAFunded, and #InvestInDowntown. 

b. Press Releases 

• Include the DDA as a partner in any press releases. 

• Provide the DDA with a copy of the release for review at least 48 hours before 

distribution. 

c. Website & Newsletter Inclusions 

• If your organization/business has a website or newsletter, acknowledge the DDA grant on 

relevant pages or editions. 

• Include a link to the DDA website: [downtowngj.org]. 



 

4. Media and Public Engagement 

• Grant recipients must notify the DDA of any media coverage or public ribbon-cuttings 

so the DDA can attend or share the coverage. 

• If hosting an event, provide DDA with: 

o A formal invitation (if applicable). 

o An opportunity to speak or provide materials. 

 

5. Photo Documentation 

• Submit at least three high-resolution photos of the funded project (before/after or 

during/after), with permission for DDA to use them in marketing, social media, or 

reporting. 

 

6. Reporting and Compliance 

• Marketing compliance will be reviewed prior to reimbursement. 

• Non-compliance may affect eligibility for future DDA grants. 
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